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Media and Soft Power
Soft power is the ability to shape the
preferences of others through appeal and

attraction, rather than by coercion (i.e.,
hard
power). One currency of soft power is

culture, including the media. The aim of this
course is to provide graduate students

with an in—depth knowledge of soft power
and its relationship with media. This course
explains what role media plays in

soft power and aims to provide students
with an understanding of the theories and
the latest research related to soft power
and media by reading and discussing
numerous articles and books related to the
subject. It will show students how media

is able to shape images of countries and
their people and products. For example, the
Korean wave totally changed the

perception of the people of East and



Southeast Asia about of Korea, Koreans,
and Korean products. The same is true for
media from other parts of the world.
Through this course, students will better
understand what effects media can have on
audiences around the world and how media
can shape audiences’ preferences and
perceptions about other countries and
people.
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Mobile Communication

Mobile Communication surveys the fast
developing area of mobile media and
communication which is reshaping the

overall boundaries and patterns of social
communication systems and behaviors.
Mobility and connectivity are the most
significant aspects of contemporary society.
Media industries and communication
cultures are increasingly focusing on and
conditioned by the mobile communication
on which the course covers various
aspects.

Digital Culture

The aim of this course is to provide
graduate  students with  an in—depth
knowledge of digital culture. This course
explains what role digital media plays in
contemporary culture and society and aims
to provide students with an understanding
of the theories and the latest research
analyzing digital media in a global context.
It will show students how digital media has
changed the economy, society, culture,
politics, identity, friendships, citizenship, and
everyday life. Through this course, students
will develop critical thinking skills and will
better understand digital media and they will
be able to ask deeper questions about the
effect of digital media on culture and
society.

Media Research Methods

The aim of this course is to provide
graduate  students  with an in—depth
knowledge of media and social science
research methods. This course offers a brief
overview of all major methods and then
gives an in—depth explanation of the
research methods from which students may
choose for their own thesis work, including

qualitative methods (in—depth interviews,
focus groups) and quantitative methods
(content analysis, survey). Through this

course, students will develop the necessary
skills to conduct their own research. Last,
but not least, this course will also instruct
students in how to analyze, present, and
publish their results.

Media Representations

Media is an artificial recreation of reality, or
a representation of reality. Representation
always involves a construction or version of
reality rather than reality itself. In other
words, the producer of media is not able to
depict every aspect of reality and can only
represent portions of reality by making
choices about how to portray something or
someone and which content to include and
which to exclude. As a result, our
information as an audience is restricted and
might be distorted.
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Comparative Media Studies

The study of media is increasingly
globalizing and scholars realize that
studying the media of only one
nation/culture often does not suffice for
better understanding the media. Not only is
the media increasingly interconnected
regionally and globally, the analysis of the
media of a single nation/culture can also
easily lead to misinterpretations and claims
of uniqueness of a particular nation/culture,
which could be easily falsified by comparing
different nations/cultures. The trend of using
comparative research is also evidenced by
a strong increase of comparative articles in
top communication and other social science
journals.
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Advertising and Society

This course will provide an international
perspective on the practice of advertising
as well as examining some of the ethical
and social ramifications of advertising. It will
also discuss controversial opinions on
issues such as the economic impact

of advertising, advertising to children,
product placement, political advertising,
advertising of controversial products,
stereotypes in advertising, and advertising
and social responsibility. In short, this
course will give students knowledge

about the relation between advertising and
society and will make them more critical
and knowledgeable media users and
consumers.

CIXIE AlCHe 224 0ICI0 Global Media in
the Digital Era

This course aims to equip students with
knowledge of contemporary global
communication and international media
systems and the critical abilities to analyze
contemporary global
communication. It will examine the political,
economic, cultural and sociological forces
behind global
including gathering and disseminating news,
cross—border data transmission, and
entertainment content among various mass
communication systems in the world. From
an interdisciplinary perspective, it introduces
key concepts and global
communication  and media
systems, and analyzes the impact of global
communication on relations,
global economy, and social and cultural
changes as well as national communication
policies.

issues in

communication  activities,

theories on
international

international

AS|HEOI 210 HSFLIAIOIE Social Science
Theories and Communication

The course aims to introduce
communication theories to students and
help them identify their implicit theoretical
hunches,

researchable question, search and review

articulate those ideas into a
the extant literature, and
theoretical
knowledge in the relevant context. It is also
designed to help students develop a thesis

propose a

framework to discover new



proposal through practice, discussion, and
mutual critique.

0ICIO 2 Al S Media and Communication
in Social Change

This seminar aims to examine the interplay
between major social theories and media
studies that seeks to explain the dynamics
of social change. It will explore the meta
theoretical assumptions of various
"paradigms" that inform our theorizing in the
field of communication.

23t AtEl Film and Society

The course examines the close relationship
between  cinematic  representations  on
modernity and modernization in Korean
society. The goal is to develop broad
understanding of post-colonial South Korea
through the social and cultural issues in
narrative films. The films are arranged in
chronological manner, and | will provide
historical overview of South Korean cinema.
Concurrently, the course is structured
around particular thematic issues such as
failure of state governance, violence at
macro and micro level, Korean War, labor
movement, America in the imagination on
modernity, continuity and discontinuity of
cultural tradition, etc. It is important to
come to critical terms with the way in which
South Korean films address and represent
pressing social concerns. How  South
Korean films have functioned as a particular
cultural medium to construct and
disseminate the various ideas and ideals of
Korean modernization is given special
consideration.



